
Quiq Messaging for
Retail Customer Experience

Deliver Brand-Defining Experiences

quiq.com

Consumers have been turning to their mobile devices to research, browse, and shop for years. Frictionless customer
experiences online and off can define your brand.  Retailers can now leverage the pervasive nature of mobile to create
brand-defining experiences for their customers through messaging. 
 
From new product introductions to product recalls, consumer brands have good reason to want to use messaging as a way
to quickly and conveniently engage with consumers. With a 98% open rate and a 30% response rate, messaging is more
effective than email or phone calls, not to mention higher customer satisfaction scores than phone and email.
 

Prioritize Mobile in the Customer Journey

The majority (66%) of consumers prefer mobile messaging for contacting a
company. Quiq helps retailers leverage the power of mobile by enabling messaging
to make communication with customers efficient and effective. Prioritize the
experience of today's connected customer. 
 

Enable customers to contact you via messaging, a more preferred and convenient channel

Gain your customer's attention, while getting higher open rates than email

Save time and money in your contact center without sacrificing the experience
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Join Innovative Brands 

goquiq.com

Pier 1 has been able to provide an
effortless experience for online shoppers
thanks to the addition of digital channels.

Join the growing number of Quiq retail clients transforming their customer experience through messaging.

Improve Customer Satisfaction

Make CX a competitive advantage

Deflect expensive phone calls 

Office Depot implemented Quiq Messaging to
stand out from the competition by providing
customers a faster, more convenient way to ask
frequently asked questions and get issues
resolved in less time than phone calls and
email.

Outdoor gear and apparel retailer, evo, has
successfully reduced their volume of phone
calls by implementing Quiq Messaging and
chat. Since using the Quiq platform, average
call volume has dropped from 70% to 50% of
total contact volume. 

85% of consumers
would pay more for a
product/service if it is
supported by mobile
messaging

Retailers see an
average of 5-10ppts
increase in customer
satisfaction from
customers on the
messaging channel.

Achieve higher engagement rates

98%
Overstock.com has seen a 98% open rate
when communicating with people through
texts. As of today, 15% of all contacts into the
contact center is coming via text. 

Since implementing Quiq Messaging, The
Laundress has been able to offer a more
personalized, "high-touch" experience for the
customers of the high-end brand of soaps,
detergents, and cleaning suppliers.

Win customer loyalty

67% of mobile users
who have a positive
experience are more
likely to purchase in
any channel

Shift 13% - 31% of inbound calls

Open Rate
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